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Abstract

In 2004, French media, like AFP, began to report the Chinese language, and China
start promoting Conficius Institutes all over the world. Then, Chinese receives more
and more attention from French media. Media image contructed by media, has a strong
influence on society. And it can have a strong influence on Chinese prestige planning
and on language planning. Its analysis can also be a reference to the development of
Consficius Institutes. From the perspective of Critical discourse analysis, the
dissertation will use quantitative analysis and Fairclough’s three-dimensional analysis
to analyze 204 reports of Le Figaro which is published from 2005 to 2017. All those
reports analyzed here involve key words, like Chinese language. The analysis will focus
on media image of the Chinese language, which is constructed by Le Figaro. It will try
to understand three questions: firstly, the construction and the change of the image of
Chinese language and related images, as well as media’s attitude. Secondly, difference
(if there is) between reports which mention Chinese language and special reports.
Thirdly, whether those reports are influenced by ideology in its broad sense.

The study finds that Le Figaro constructs a demonized image of Chinese
language. It developes well and rapidly and is very aggressive to other languages in
international competition. But the image of Chinese language and related images are
nagetive. The newspaper’s attitude is wary and unamiable. At the start, Chinese
language is only mentioned by reports on limited subjects, especially education. Then,
it almost gets attention from all fields, like national security. And the research of the
contruction shows that the influence of Sino-French relation and long-standing
ideology is strong on Le Figaro.

The analysis may offer a vision of the media image of Chinese language to prestige

planning and useful information for the promotion of Confucius Instituts.
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